
shortcuts to better g

ra
de

s

Nicholas Alexandros Savva

Do brilliantly in
 your

Psychology ex
am!

Book 1 (Year 1)

Psychology
AQA
AS and A-LEVEL

Proven exam
success

Written by
examiners

Concise, detailed and
clearly written model answers

Social Influence
Memory
Attachment
Approaches in Psychology
Biopsychology
Psychopathology
Research Methods

BRILLIANT
EXAM NOTES
The Complete Study and Revision Book



 AQA Psychology
AS and A-level

Year 1 Book

BRILLIANT
EXAM NOTES

The Complete Study and 
Revision Notes

Nicholas Alexandros Savva



Published by Educationzone Ltd

London N21 3YA United Kingdom

 © 2021 Educationzone Ltd

All rights reserved. The copyright of all materials in this publication, except where otherwise 
stated, remains the property of the publisher and the author. No part of this publication may be 
reproduced, stored in a retrieval system or transmitted, in any form or by any means, for 
whatever purpose, without the written permission of Educationzone Ltd or under licence from 
the Copyright Licensing Agency Limited, of Saffron House, 6–10 Kirby 
Street, London, EC1N 8TS.

Nicholas Savva has asserted his moral rights to be identified as the author of this work in 
accordance with the Copyright, Designs and Patents Act 1988.

Any person who commits any unauthorised act in relation to this publication may be liable for 
criminal prosecution and civil claims for damages.

British Library Cataloguing in Publication Data:

A catalogue record for this publication is available from the British Library.

Visit our website for exam questions and answers, teaching resources, books and much more: 
www.psychologyzone.co.uk

Email us for further information: 
info@psychologyzone.co.uk

ISBN 978-1-906468-96-5



Contents
Topic 1 Social influence

Exam Notes 1	 Types of Conformity..................................................................................................................................7
Exam Notes 2	 Explanations for Conformity.................................................................................................................1 0
Exam Notes 3	 Asch’s Research and Variables Affecting Conformity...................................................................1 3
Exam Notes 4	 Conformity to Social Rules (Zimbardo).............................................................................................1 8
Exam Notes 5	 Obedience: Milgram’s Research......................................................................................................... 2 2
Exam Notes 6	 Situational Variables Affecting Obedience..................................................................................... 2 8
Exam Notes 7	 Explaining Obedience: Agentic State and Legitimacy of Authority........................................ 3 0
Exam Notes 8	 Explaining Obedience: Authoritarian Personality......................................................................... 3 3
Exam Notes 9	 Independent Behaviour: Resisting Pressures to Conform and Obey................................. 3 6
Exam Notes 10	 Minority Influence................................................................................................................................... 4 0
Exam Notes 11	 Social Influence Research and Social Change............................................................................... 4 3

Topic 2 Memory

Exam Notes 1	 Multi-Store Model.................................................................................................................................. 4 8
Exam Notes 2	 Types of Long-Term Memory............................................................................................................. 5 5
Exam Notes 3	 The working Memory Model.............................................................................................................. 5 8
Exam Notes 4	 Explanations for Forgetting................................................................................................................. 6 3
Exam Notes 5	 Eyewitness Testimony and Misleading Information..................................................................... 6 7
Exam Notes 6	 Eyewitness Testimony and Anxiety.....................................................................................................7 1
Exam Notes 7	 The Cognitive Interview........................................................................................................................ 7 4

Topic 3 Attachment

Exam Notes 1	 Caregiver-Infant Interactions............................................................................................................... 7 8
Exam Notes 2	 Stages of Attachment.............................................................................................................................8 1
Exam Notes 3	 Role of the Father................................................................................................................................... 8 4
Exam Notes 4	 Animal Studies of Attachment............................................................................................................ 8 7
Exam Notes 5	 Explanations of Attachment: Learning Theory.............................................................................. 9 2
Exam Notes 6	 Explanations of Attachment: Bowlby’s Monotropic Theory......................................................9 6
Exam Notes 7	 Ainsworth’s Strange Situation............................................................................................................. 9 8
Exam Notes 8	 Cultural Variations in Attachment..................................................................................................... 101
Exam Notes 9	 Bowlby’s Theory of Maternal Deprivation..................................................................................... 106
Exam Notes 10	 Romanian Orphan Studies.................................................................................................................. 1 10
Exam Notes 11	 Influence of Early Attachment on Later Relationships............................................................... 1 14



Topic 4 Approaches in Psychology

Exam Notes 1	 Origins of Psychology.......................................................................................................................... 1 19
Exam Notes 2	 The Behaviourist Approach............................................................................................................... 125
Exam Notes 3	 The Learning Approach (Social Learning Theory)...................................................................... 130
Exam Notes 4	 The Cognitive Approach..................................................................................................................... 133
Exam Notes 5	 The Biological Approach.....................................................................................................................137
Exam Notes 6	 The Psychodynamic Approach**..................................................................................................... 140
Exam Notes 7	 The Humanistic Psychology**..................................................................................................................... 147

Exam Notes 8	 Comparison of Approaches**....................................................................................................................... 15 1

Topic 5 Biopsychology

Exam Notes 1	 The Divisions of the Nervous System..............................................................................................157
Exam Notes 2	 Neurons and Synaptic Transmission............................................................................................... 160
Exam Notes 3	 The Function of the Endocrine System.......................................................................................... 163
Exam Notes 4	 The Fight or Flight Response............................................................................................................ 165
Exam Notes 5	 Localisation of Function in the Brain**............................................................................................170
Exam Notes 6	 Hemispheric Lateralisation and Split-Brain Research**............................................................ 174
Exam Notes 7	 Plasticity and Functional Recovery of the Brain**.......................................................................178
Exam Notes 8	 Ways of Studying the Brain**............................................................................................................. 181
Exam Notes 9	 Biological Rhythms: Circadian Rhythms**..................................................................................... 185
Exam Notes 10	 Biological Rhythms: Infradian and Ultradian Rhythms**.......................................................... 188
Exam Notes 11	 Endogenous Pacemakers and Exogenous Zeitgebers**.......................................................... 192

Topic 6 Psychopathology

Exam Notes 1	 Definitions of Abnormality..................................................................................................................197
Exam Notes 2	 The Clinical Characteristics of Phobias, Depression and OCD...............................................202
Exam Notes 3	 The Behavioural Approach to Explaining Phobias.....................................................................205
Exam Notes 4	 The Behavioural Approach to Treating Phobias..........................................................................209
Exam Notes 5	 The Cognitive Approach to Explaining Depression................................................................... 213
Exam Notes 6	 The Cognitive Approach to Treating Depression........................................................................217
Exam Notes 7	 The Biological Approach to Explaining OCD...............................................................................220
Exam Notes 8	 The Biological Approach to Treating OCD...................................................................................225



Topic 7 Research Methods

Exam Notes 1	 Experimental Methods........................................................................................................................230
Exam Notes 2	 Experimental Design............................................................................................................................237
Exam Notes 3	 Observational Techniques..................................................................................................................240
Exam Notes 4	 Observational Design..........................................................................................................................243
Exam Notes 5	 Self-Report Techniques.......................................................................................................................246
Exam Notes 6	 Questionnaire construction...............................................................................................................249
Exam Notes 7	 Correlations............................................................................................................................................ 251
Exam Notes 8	 Content and Thematic Analysis**....................................................................................................254
Exam Notes 9	 Case Studies**........................................................................................................................................257
Exam Notes 10	 Aims, Hypotheses and Variables......................................................................................................259
Exam Notes 11	 Sampling..................................................................................................................................................262
Exam Notes 12	 Pilot Studies............................................................................................................................................266
Exam Notes 13	 Extraneous variables, Demand Characteristics and Investigator Effects.............................267
Exam Notes 14	 Code of Ethics and Ethical Issues......................................................................................................271
Exam Notes 15	 Reliability and Validity**......................................................................................................................275
Exam Notes 16	 Primary, Secondary, Qualitative and Quantitative Data...........................................................279 
Exam Notes 17	 Levels of Measurements**.................................................................................................................282
Exam Notes 18	 Presentation and Display of Quantitative Data...........................................................................284
Exam Notes 19	 Measures of central Tendency and Dispersion............................................................................289
Exam Notes 20	 Distribution.............................................................................................................................................295
Exam Notes 21	 Statistical Testing***.............................................................................................................................297
Exam Notes 22	 Reporting Psychological Investigations**.....................................................................................304
Exam Notes 23	 The Role of Peer Review.....................................................................................................................308
Exam Notes 24	 The Features of Science**................................................................................................................... 311

**	 A-level only
***	Mainly A-level apart from the following information, which applies to both AS and A-level: 

Introduction to statistical testing; the sign test. When to use the sign test; calculation of the sign test. 



6 Topic: Social Influence	 www.psychologyzone.co.uk

Topic 1

Social influence

AQA specification for Topic 1: Social influence (AS and A-level)

●● Types of conformity: internalisation, identification and compliance. Explanations for conformity: 
informational social influence and normative social influence, and variables affecting conformity, 
including group size, unanimity and task difficulty as investigated by Asch.

●● Conformity to social roles as investigated by Zimbardo.

●● Explanations for obedience: agentic state and legitimacy of authority, and situational variables affecting 
obedience, including proximity and location, as investigated by Milgram, and (the effect of) uniforms. 
Dispositional explanation for obedience: the Authoritarian Personality.

●● Explanations of resistance to social influence, including social support and locus of control.

●● Minority influence including reference to consistency, commitment and flexibility.

●● The role of social influence processes in social change.
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EXAM NOTES 1 Types of Conformity

AQA specification: Social influence
●● Types of conformity: internalisation, identification and compliance.

�� Introduction
Social psychology is the study of human social behaviour – how humans interact with each other. A 
branch of social psychology that you will be learning about is called social influence – how other people’s 
thoughts, feelings and behaviour can influence how we behave. How people would behave in a given 
situation is not always how they would normally behave – social psychology experiments have proven 
this. Research studies into social influence have challenged some of our most deep-seated beliefs, by 
demonstrating that our behaviour is not always based on the consequences of our own free, personal 
choices, but is often under the influence of others.

��Key terms
●● Social influence. A term that refers to how people can influence each other’s behaviour, attitudes and 

values. Conformity and obedience are an example of social influence.

●● Conformity. Conformity is a form of social influence that results in an individual or a small group of people 
changing their behaviour, attitudes and values to fit in with the view of a larger social group (majority group) 
they have been exposed to, even if it goes against their own personal judgement. For example, a person 
who alters their behaviour merely to fit in with a peer group is said to be conforming.

�� Types of conformity
Psychologists, such as Herbert Kelman (1958), have identified that there is not one, but three different types 
of conformity to the majority. They are compliance, identification and internalisation. Types of conformity 
tend to be defined by the ‘social condition’ that leads to that type of conformity – how people conformed, 
although it can also be used to explain why people conform.

Compliance
●● Compliance occurs when an individual changes their behaviour, attitude or opinion to that of the majority 

group. They do this in order to ‘fit in’ with the group because they want to avoid disapproval or gain 
approval (e.g. for ‘reward’ purposes). Compliance means ‘going along with others’ in public, but privately 
not agreeing with the group, and does not result in the individual changing their underlying attitude or 
opinion. As a result, the change in behaviour/opinion is superficial (not long-lasting) and often lasts as long 
as the group pressure is present but disappears in the absence of group pressure. Compliance tends to be 
the result of normative social influence.

Example of compliance
Your group of friends at college say they do not like a particular person and refuse to talk to them. You 
may agree with them, but privately you do like that person and when your friends are not around you 
do talk to them.
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Identification
●● Identification occurs when individuals adjust their behaviour or opinions to those of a group, because they 

want to be like them. This is a stronger type of conformity than compliance because the person alters their 
behaviour/opinions in private, as well as demonstrating public acceptance. However, these changes are 
generally temporary and is not maintained when individuals leave the group, for example, when they finish 
school.

Example of identification
A student at university adopts the beliefs of their flatmates (e.g. being vegetarian or holding certain 
political beliefs), but on leaving university life, they adopt new behaviours and opinions again, for 
example, eating meat.

Internalisation
●● Internalisation occurs when individuals genuinely accept the behaviour, attitude, or opinions of the majority 

group because they have accepted the group's views as being right. This can often be because the majority 
position is consistent with their own values or the majority’s position may convince the individual that they, 
the individual are wrong, and the majority is right. Accepting the view of the majority as right often leads to 
an acceptance of the majority position both publicly and privately. Even when the influence of the group is 
absent, the individual will continue to accept the view of the majority. Internalisation is the most permanent 
form of conformity and tends to be the result of informational social influence

Example of internalisation
A person who takes on a new religious faith will accept, both publically and privately, the values and 
norms of the religious group and will continue to accept these, regardless of whether the group is 
there to influence the individual or not.

1.	 The following statements are related to conformity. In the table below, enter the 
correct letter (A, B or C) to match the type of conformity to the statement.	 [3 marks]

A The individual conforms in public with the group but in private they disagree with 
them.

B The individual sees the views of the group are right and these views become part of 
his or her belief system.

C	 The individual is doing what the group does in order to be liked by them.


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Type of conformity Statement (e.g. A B or C)

Conformity

Internalisation

Compliance

2.	 Explain what is meant by ‘identification’ in the context of conformity.	 [3 marks]

3.	 Explain what is meant by ‘internalisation’ in the context of conformity.	 [3 marks]

4.	 Explain what is meant by ‘compliance’ in the context of conformity.	 [3 marks]

5.	 Explain the difference between internalisation and compliance	 [3 marks]

6.	 Aisha and Bushra have just started sixth form college and have made a group of new 
friends. All their friends wear a headscarf for religious reasons. Aisha had listened 
to their point of view and now she also wears a headscarf. Bushra was also happy 
to wear a headscarf at college. They have now finished college and have started 
university. Aisha continues to wear a headscarf but Bushra does not. Both girls 
conformed, but for different reasons. Explain which type of conformity each girl was 
showing.	 [4 marks]
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EXAM NOTES 2 Explanations for Conformity

AQA specification: Social influence
●● Explanations for conformity: informational social influence and normative social influence.

�� Explanations for conformity
According to Deutsch and Gerard (1955), there are two main explanations of why individuals conform to the 
majority – informational social influence and normative social influence.

Informational social influence
●● Informational social influence (ISI) is when a person conforms to the behaviour or opinion of the 

majority because they see others as a source of the correct information and use this to guide their personal 
decisions. This is likely to occur when the situation is ambiguous (unclear) and a person is unsure of the 
correct response. They will then look to others to lead their response, believing the majority to be correct. 
An example would be during a crisis when people often panic and are uncertain what to do; it is then 
natural to see how others are responding and follow their example. Another example would be when 
expert knowledge is required and we trust other people’s judgment to be more correct. Therefore, ISI 
conformity is due to cognitive reasons rather than emotional reasons.

Example of informational social influence
One example would be a person who has started at a new job and the fire alarm goes off and the person 
watches his colleague’s behaviour to see how he should behave.

A sad example is the 9/11 attack on the World Trade Center. Some people remained in the South Tower 
building, even after observing the first plane hitting the North Tower of the World Trade Centre. In this 
ambiguous situation, some people turned to their colleagues' behaviour (who remained in the building), as a 
reference point to guide their own behaviour; sadly, this may have cost them their lives.

ISI leads to a type of conformity called internalisation. This means a person genuinely believes that the 
views of the others are right, which results in a change in their behaviour or view in public, showing public 
compliance, and in private, showing private acceptance. One example would be joining a religious group 
because you believe their ideas are right.

Normative social influence
●● Normative social influence (NSI) is when a person changes their behaviour/view to that of the majority 

(i.e. conforms), in order to be liked and accepted by the group and avoid the group's disapproval. 
Therefore, NSI is often due to emotional reasons rather than a cognitive (thinking about it) process. 
Although the individual may publicly change their behaviour/views (i.e. showing ‘public conformity’), in 
private they may not agree. This type of conformity is also known as compliance.

Example of normative social influence
An example would be a teenage girl who conforms to deviant behaviour (e.g. shoplifting) with her 
friends, so she can fit in, but privately she knows this is wrong.
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�� Evaluation
For ISI

�� Research support for ISI. A strength of this theory is that there is supporting research evidence for 
ISI. A classic study by Jenness (1932) investigated the effect on 101 American students. The aim was 
to investigate whether individual judgements of the number of jellybeans in a jar were influenced by 
group discussion. Jenness asked participants to estimate in private how many jellybeans were in a 
jar. He then grouped the participants and got them to discuss their estimates. After the discussion, 
the group estimates were created. Then, the participants made a second individual private estimate. 
Jenness found that private second estimates were closer to the group decision than the initial 
estimates. This showed that individual judgements were affected by the majority opinion, especially 
in an ambiguous situation, and thus people were more likely to conform due to ISI.

Strength

�� Social identities can influence ISI. A weakness of the ISI theory is it cannot be replicated reliably. 
Abrams et al. (1990) found that in an ambiguous situation, people are more likely to conform with 
others they they feel they share a common social identity with, known as the ‘in-group’, compared 
to those they do not have things in common with, the ‘out group’. Examples of in-groups would be 
friends, people of the same ethnicity, religion, work colleagues, or a badminton club. This produces 
an in-group bias (tendency to favour one’s in-group over an out-group). As a result, people are 
more likely to conform by internalising the opinions and views of friends than those of a stranger. 
This shows that the processes that determine informational influence are much more complex, 
suggesting that ISI as an explanation is over-simplified.

Weakness

For NSI

�� Research support for NSI. The strength of this theory is supporting research evidence that people 
conform as a result of NSI. Asch (1956, see next exam notes for study) carried out an experiment 
that required a group of 7-9 American male participants, seated around a table, to look at three 
vertical lines (A, B and C) and judge them, by calling out which line was the same length as the 
‘standard line’. In each group, there was only one genuine participant (naive participant), the others 
were confederates, who knew about the study and were told to give a wrong answer. Asch found 
on average about 32% of the naive participants conformed to the incorrect majority answer (about 
one-third of them) and about 75% of the naive participants conformed at least once. The study 
showed that conformity displayed by individuals can be explained by NSI. Even in a situation where 
the answer is clearly obvious, people will yield to group pressure and conform to the majority view 
to avoid being ridiculed.

Strength
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�� Individual differences. A limitation of NSI as an explanation for conformity is that it does not 
consider individual differences. For example, people who care more about being liked by others are 
known as nAffiliators and are more likely to be affected by NSI. McGhee and Teevan (1967) found 
that students who were assessed as nAffiliators were more likely to conform. The desire to be liked 
underlies conformity for some people more than others. This shows that NSI as an explanation does 
not cover the fact there are differences in people, which may influence why they conform.

Weakness

Both ISI and NSI

�� NSI and ISI work together. A limitation of NSI and ISI as explanations for conformity is that this is 
an over-simplification. This is because these two explanations, NSI and ISI, work independently from 
each other - conformity is either due to NSI or ISI. However, some psychologists suggest that, in 
fact, the two work together in influencing levels of conformity. For example, in another experiment 
by Asch, conformity was reduced when there was a dissenter (a person who disagrees) in the group. 
It could be argued that this dissenter may have reduced the influence of NSI (by providing social 
support) or reduced the influence of ISI (because they were an alternative source of information). 
This shows that it is difficult to know when a person is subject to ISI or NSI.

Weakness

1.	 Explain what is meant by informational social influence.	 [3 marks]

2.	 Explain what is meant by normative social influence.	 [3 marks]

3.	 Explain the difference between informational social influence and normative social 
influence.	 [3 marks]

4.	 Outline one study that has demonstrated informational social influence.	 [5 marks]

5.	 Outline one study that has demonstrated normative social influence.	 [5 marks]

6.	 Georgina and Tina met at work and have now become really good friends. Georgina 
finds that when they do meet up, a lot of the time they spend together is with Tina’s 
friends smoking marijuana. They asked Georgina if she would like to join them. She 
agrees even though she does not like it.

7.	 Identify whether Georgina is demonstrating normative social influence or 
informational social influence. Justify your answer.	 [3 marks]

8.	 Outline and evaluate explanations of conformity.	 [16 marks]

9.	 Discuss what psychological research has told us about why people conform.	 [16 marks]
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EXAM NOTES 3 Asch’s Research and Variables Affecting Conformity

AQA specification: Social influence
●● Variables affecting conformity including group size, unanimity and task difficulty as investigated by 
Asch. 

�� Introduction
In the 1950s, Solomon Asch carried out a number of experimental tests, which showed that people would 
deny the evidence of their own eyes and give the wrong answer to a task in order to conform with the 
majority group, even when that answer was unambiguous (the correct answer was obvious). Below is Asch’s 
original classic study that investigated conformity.

AN ‘EYE’ ON THE STUDY
A study into normative social influence
The line-judgement task (Asch,1956)

Aim
●● To see whether people’s behaviour is influenced by the majority view even when the answer to an 

experimental task is unambiguous. Asch wanted to see if people conformed to the majority as a result 
of normative social influence.

Method/procedures
●● The study involved a sample of 123 American male university students. In each test, a group of 7-9 

students sat around a table in a classroom. The experimenter told them they would be taking part in a 
vision test (the cover story) by comparing the length of vertical lines.

●● In each group, there was only one participant who was genuine, called the naive participant, all the others 
were confederates of the experimenter – they knew the true aim of the experiment and were told how to 
respond in the test. The genuine participant was led to believe that the other participants were also real.

●● The task required the participants to look at two white cards. One card showed a single dark vertical 
line and the other card showed three dark vertical lines of different lengths, labelled A, B, and C (see 
Figure 1 below). The participants were asked to call out in turn, in the order they were seated, which 
of the three lines (A, B or C) was the same length as the ‘standard line’. The correct answer was always 
obvious. The naive participant was seated last around the table and was the last, or second from last, 
to give his opinion.

●● Each line test was called a ‘trial’ and there were 18 trials altogether. The confederates were instructed 
to give the correct answer on six of the 18 trials, called neutral trials, and to give the wrong answer on 
12 of the trials, called critical trials.

Findings
●● Asch found that in the 12 critical trials, the naive participants conformed to the incorrect answer 

32% of the time. This means that in approximately four out of the 12 critical trials, each participant 
conformed to the wrong answer. This is significant; if we compare this against the neutral trials (with 
no confederates giving the wrong answer), the participants answered incorrectly 0.7% (less than 1%) 
of the time.






